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Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh pemanfaatan media 

sosial terhadap perilaku inovatif karyawan yang dimoderasi oleh orientasi kewirausahaan 
pada UMKM di Kota Padang. Penelitian ini merupakan penilitian kausal. Populasi dari 

penelitian ini adalah sebanyak 100 karyawan UMKM di Kota Padang yang bergerak pada 

UMKM jenis rendang dan kuliner kemasan. Teknik pengambilan sampel diambil 

menggunakan purposive sampling. Pengumpulan data menggunakan kuisioner dengan 
skala likert. Teknik analisis yang digunakan adalah software Smart PLS 4.Hasil pengolahan 

data pada penelitian menunjukkan bahwa : (1) pemanfaatan media sosial berpengaruh 

positif signifikan terhadap perilaku inovatif karyawan UMKM di Kota Padang (2) 

pemanfaatan media sosial berpengaruh signifikan positif terhadap orientasi kewirausahaan 
UMKM di Kota Padang (3) orientasi kewirausahaan berpengaruh positif signifikan  

terhadap perilaku inovatif karyawan UMKM di Kota Padang (4) orientasi kewirausahaan 

tidak signifikan dalam memoderasi hubungan pemanfaatan media sosial terhadap perilaku 

inovatif karyawan UMKM di Kota Padang (5) pemanfaatan media sosial berpengaruh 
positif dan signifikan terhadap perilaku inovatif karyawan UMKM di Kota padang melalui 

orientasi kewirausahaan. 
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This study analyzes the effect of utilization social media on innovative work behavior employees 

of  moderating by entrepreneurial orientation at MSMEs in the city of Padang. This research is 

a causal research. The population of this study were 100 MSME employees in the city of Padang 

who are engaged in MSME types of rendang and packaged culinary. The sampling technique 

was taken utilization purposive sampling. Data collection uses a questionnaire with a Likert 

scale. The analysis technique used is SmartPLS 4 software. The results of data processing in the 

study show that: (1) the use of social media has a significant positive effect on the innovative 

work behavior of MSME employees in the city of Padang (2) the use of social media has a 

significant positive effect on the entrepreneurial orientation of MSME in the city of  Padang (3) 

entrepreneurial orientation has a positive effect significantly to the innovative work behavior of 

MSME employees in the city of Padang (4 Entrepreneurial orientation is not significant in 

moderating the relationship between the use of social media and the innovative behavior of 

MSME employees in Padang City) (5) the use of social media has a positive and significant 

effect on the innovative behavior of MSME employees in the city of Padang through 

entrepreneurial orientation. 
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INTRODUCTION 

 Thel de lve llopme lnt of MSME ls in Indone lsia is curre lntly incre lasing. Base ld on data from the l ASE lAN 

Inve lstme lnt Re lport re lle lase ld in Selpte lmbe lr 2022, Indone lsia has the l most micro, small and me ldium 

e lnte lrprise ls (MSME ls) in the l ASElAN re lgion. The l re lport note ls that the l numbe lr of MSMEls in Indone lsia in 

2021 will re lach around 65.46 million units. This ce lrtainly e lncourage ls MSME ls to be l able l to continue l to 

e lxist in the l midst of lots of compe ltition. In achie lving compe ltitive l advantage l, of course l, MSME ls must be l 

able l to continue l to innovate l. 

 This busine lss innovation is inse lparable l from the l innovative l be lhavior of e lmploye le ls in the l MSME l 

units the ly manage l. By having innovative l work be lhavior, MSME l owne lrs can maintain the lir busine lss in 

the l midst of a crisis or inte lnsel compe ltition (Sulistiyani & Azizah, 2017). E lmployele ls who have l innovative l 

be lhavior, the ly can cre late l or combine l cre lative l ide las into some lthing ne lw and have l the l courage l to de lve llop 

the lse l ide las in the l company. 

 Thel innovative l be lhavior of MSME l e lmployele ls is ne le lde ld by e lve lry MSME l. Howe lve lr, in re lality, 

innovative l work be lhavior in small e lntre lpre lne lurs is still limite ld and rare lly done l. According to Se ldyastuti 

(2018) limite ld innovative l work be lhavior is cause ld by the l low quality of human re lsource ls working in the l 

MSMEl se lctor, low productivity and quality of goods produce ld, lack of cre lativity, lack of innovation, low 

unde lrstanding of e lntre lpre lne lurial orie lntation and marke lt orie lntation. 

 Thel tre lnd of utilization social me ldia in Indone lsia has be le ln incre lasing in re lce lnt ye lars. Base ld on 

the l Top 25 countrie ls Ranke ld by Inte lrne lt Use lrs 2013-2018, Indone lsia ranks 6th in the l world's social me ldia 

uselrs. In addition, the l late lst data from Google l consume lr be lhavior writte ln by Ke lmp (2018) state ls that out 

of Indone lsia's total population of 265.4 million, as many as 50% are l inte lrne lt uselrs. Inte lrne lt usage l tre lnds 

can also be l se le ln through Hootsuite l. Hootsuite l (We l are l Social) which re lgularly pre lse lnts data and tre lnds 

ne le lde ld to unde lrstand the l inte lrne lt, social me ldia, as we lll as e l-comme lrce l be lhavior e lve lry ye lar in the l world, 

including Indone lsia. 

 Social me ldia is a strate lgic tool in supporting the l progre lss of MSME ls. Through social me ldia, 

MSMEls can delve llop the lir pote lntial both in te lrms of products and human re lsource ls. Selve lral prelvious 

studie ls have l shown the l importance l of te lchnology adoption and capabilitie ls for micro, small and me ldium 

e lnte lrprise ls, e lspe lcially in incre lasing the lir compe ltitive lne lss and pe lrformance l (Pal e lt al., 2008; Duch-Brown 

e lt al., 2017; Sade lghi and Biancone l, 2018; Zhou e lt al. al., 2019; Hanse ln and Bagh, 2020; Raisane ln and 

Tuovine ln, 2020). The ln base ld on a surve ly of 2,222 MSME ls in Indone lsia by Trinugroho e lt al. (2021) 

re lve lale ld that MSMEls that adopt digital te lchnology, in this case l in the l form of social me ldia, ge lt highe lr 

sale ls. This prove ls that social me ldia can be l a strate lgic tool for MSME ls to continue l to grow. 

 In addition, re lse larch on the l e lffelct of utilization social me ldia on innovative l be lhavior of e lmployele ls 

is still not massive lly carrie ld out. E lspe lcially in the l city of Padang, the lre l has be le ln no re lse larch on the l e lffe lct 

of utilization social me ldia on e lmployele l innovative l be lhavior at MSMEls. 

 Theln according to the l re lse larch re lsults of Marisa e lt al. (2018) and De lla (2021) re lgarding the l e lffe lct 

of social me ldia on e lntre lpre lne lurial orie lntation, proving that social me ldia has a significant influe lnce l on 

e lntre lpre lne lurial orie lntation in MSME ls. Theln Mustikowati e lt al. (2014) also e lxplaine ld that the l stronge lr the l 

e lntre lpre lne lurial orie lntation, the l innovation and busine lss strate lgy within the l company will also incre lase l. 

Base ld on this, e lntre lpre lne lurial orie lntation can be l a mode lrating variable l that is able l to influe lnce l the l role l of 

social meldia on the l innovative l be lhavior of e lmploye le ls in an MSME l. 

Base ld on this background, the l authors are l inte lre lste ld in furthe lr re lse larching the l e lffe lct of the l usel of 

social me ldia on e lntre lpre lne lurial innovative l be lhavior in MSME ls in the l city of Padang se le ln from se lve lral 

aspe lcts with the l title l "The l Influelnce l of Utilization of Social Me ldia on the l Innovative l Be lhavior of MSME l 

E lmployele ls Mode lrate ld by E lntre lpre lne lurial Orie lntation of MSME ls in Padang City ” 
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LITERATURE REVIEW 
Innovative Work Behavior 

 Jong (2007: 18) de lfine ls innovative l work be lhavior as an individual activity that aims to introduce l 

ne lw and use lful ide las re llate ld to proce lsse ls, products, and proce ldure ls. Individual innovative l work 

be lhavior dire lcte ld at the l initiation (be lginning) and introduction of ne lw and use lful ide las, production 

proce lsse ls or proce ldure ls in work rule ls, groups, or organizations. According to Jong (2007:25) innovative l 

work be lhavior indicators are l as follows: 

1. Opportunity E lxploration. The l be lginning of an innovation is usually de lte lrmine ld by opportunity, 

such as: finding an opportunity, the l e lme lrge lnce l of a proble lm, or the l way ne le lde ld to solve l a 

proble lm. 

2. Ide la Ge lne lration. E lxplain about e lxploration in managing the l proble lms face ld or the l goals to be l 

achie lve ld. The lse l ne lw ide las nele ld to be l communicate ld with othe lr pe lople l or writte ln me ldia. 

3. Championing. De lscribe ls the l elffort an individual make ls in conve lying his or he lr pe lrsonal opinion 

about an ide la. 

4. Application. E lxplaining the l proce lss of forming innovative l work be lhavior consisting of se lve lral 

se lrie ls of activitie ls, including: te lsting ide las that have l be le ln found furthe lr, the l re lsults of trials are l 

re l-e lvaluate ld in orde lr to ge lt input for de lve lloping ide las to be l re lapplie ld in subse lque lnt trials until a 

ne lw product that can be l te lste ld is re lalizeld , delve llope ld, modifie ld, and introduce ld to the l wide lr 

community. 

Utilization Social Media 

 According to (Nasrullah, 2015) the l usel of social me ldia is the l usel of me ldiums on the l inte lrne lt that 

allow use lrs to pre lse lnt the lmse llve ls, inte lract, collaborate l, share l information, communicate l with othe lrs and 

form social bonds. According to (Praditya, 2019) some l social me ldia indicators are l as follows: 

1. Participation. That is, social me ldia provide ls contributions and fe le ldback for pe lople l who are l 

inte lre lste ld in an upload share ld by fe lllow uselrs. 

2. Opelnne lss. That is, social me ldia is ope ln to re lce living fe le ldback or participation from othe lr uselrs. 

3. Conve lrsation. Name lly social me ldia use ls a be ltte lr way of communicating, name lly utilization two-

way communication rule ls. 

4. Community. Name lly social me ldia allows the l formation of a community quickly and me lmbe lrs 

who are l me lmbe lrs can communicate l with e lach othe lr e lffelctive lly. This community is usually joine ld 

by pe lople l who have l the l same l inte lre lsts and tale lnts. 

5. Conne lcting. That is, social me ldia conne lcts use lrs to e lach othe lr, for e lxample l be ltwe le ln bosse ls and 

e lmployele ls, be ltwe le ln re llative ls, be ltwe le ln se llle lrs and buye lrs and othe lrs, name lly utilization two-way 

communication rule ls. 

Entrepreneurial Orientation 

 E lntre lpre lne lurial orie lntation can be l de lfine ld as a syste lm of re llationships and inte lrre llate ld 

me lanings of e lntre lpre lne lurial e lle lme lnts, which consist of taking risks, be ling proactive l, and be ling 

innovative l (Gupta, 2015). me lasure lme lnt of e lntre lpre lne lurial variable ls utilization indicators according to 

(Boso e lt al. 2013) as follows: 

1. Innovative l. Innovative l, name lly the l de lsire l to e lngage l in cre lativity and e lxpe lrime lntation through 

the l introduction of ne lw products or se lrvice ls and te lchnological le lade lrship through re lse larch and 

de lve llopmelnt in ne lw proce lssels. 

2. Proactive l (Proactive l). Proactive l is de lcision making that is carrie ld out on an initiative l by 

anticipating, pursuing ne lw opportunitie ls and participating in e lme lrging marke lts 

3. Dare l to take l risks. Risk audacity is the l company's active l ability to pursue l opportunitie ls e lve ln 

though the lse l opportunitie ls contain risks and the l outcome l is unce lrtain. 
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4. Compe ltitive l Aggre lssive lne lss. Compe ltitive l aggre lssive lne lss is the l inte lnsity of the l company's 

e lfforts to e lxce ll in compe ltitors which is characte lrize ld by offe lnsive l attitude ls or relsponse ls or 

aggre lssive l re lsponse ls to compe ltitors' actions. 

5. Autonomy. Autonomy is individual fre le ldom in thinking and acting cre lative lly in te lrms of 

ove lrcoming various proble lms or in optimizing ne lw opportunitie ls that attract the l marke lt. 

Micro, Small and Medium Enterprises (MSMEs) 

 Re lfe lrring to Article l 1 PP No. 7 of 2021 conce lrning Micro, Small and Me ldium E lnte lrprise ls, 

MSMEls are l de lfine ld into thre le l, name lly micro, small and me ldium e lnte lrprise ls. 

1. Micro e lnte lrprise ls are l productive l e lconomic e lnte lrprise ls owne ld by individuals and/or 

individual busine lss e lntitiels that me le lt the l crite lria for Micro Elnte lrprise ls as re lgulate ld in this 

Gove lrnme lnt Re lgulation. 

2. Small busine lss is a productive l e lconomic busine lss that stands alone l, which is carrie ld out by 

individuals or busine lss e lntitiels that are l not subsidiarie ls or not branch companie ls that arel owne ld, 

controlle ld, or be lcome l part e lithe lr dire lctly or indire lctly of Meldium or large l busine lsse ls that fulfill 

Small Busine lss crite lria as re lfe lrreld to in this Gove lrnme lnt Re lgulation. 

3. Me ldium E lnte lrprise ls are l productive l e lconomic e lnte lrprise ls that stand alone l, carrie ld out by 

individuals or busine lss e lntitiels that are l not subsidiarie ls or branche ls of companie ls that arel 

owne ld, controlle ld, or be lcome l a part e lithe lr dire lctly or indire lctly with Small Busine lsse ls or large l 

busine lsse ls that me le lt the l crite lria Me ldium E lnte lrprise ls as re lgulate ld in this Gove lrnme lnt 

Re lgulation. 

 

Picture 1. Conceptual Framework 

Hypothesis 

In this study, the lre l are l variable ls innovative l work be lhavior as de lpe lnde lnt variable ls, utilization social 

me ldia as inde lpe lnde lnt variabe ll and elntre lpre lne lurial orie lntation as mode lrating variable ls. By the l 

conce lptual frame lwork and e lmpirical studie ls above l, the l re lse larche lrs propose ld se lve lral relse larch 

hypothe lse ls as follows: 

H1 : Thel usel of social me ldia has a positive l and significant elffe lct on the l innovative l work 

be lhavior of e lmploye le ls at MSMEls in the l city of Padang 

H2 : Thel usel of social me ldia has a positive l and significant impact on e lntre lpre lne lurial 

orie lntation at MSME ls in the l city of Padang 

H3 : E lntre lpre lne lurial orie lntation has a positive l and significant e lffe lct on the l innovativel 

work be lhavior of e lmploye le ls at MSMEls in the l city of Padang 

H4 : Thel usel of social me ldia has a positive l and significant elffe lct on the l innovative l work 

be lhavior of e lmployele ls which is mode lrating by the l e lntre lpre lne lurial orie lntation of 

MSMEls in the l city of Padang 

H5: Thel usel of social me ldia has a positive l and significant elffe lct on the l innovative l work 

be lhavior of e lmployele ls which is me ldiating by the l e lntre lpre lne lurial orie lntation of 

MSMEls in the l city of Padang 
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METODE 
 In this study, the l authors use ld quantitative l re lse larch be lcausel the l data use ld in this study are l in the l 

form of numbe lrs. For this re lse larch to be l direlcte ld and close l to what is e lxpe lcte ld, the ln this study aims to 

find out how much influe lnce l of  “The l e lffe lct of Utilization Social Me ldia on Innovative l Work Be lhavior  by 

E lntre lpre lne lurial Orie lntation as a Mode lrating Variable l”. 

Thel population of this study we lre l 100 MSMEl e lmploye le ls in the l city of Padang who are l elngage ld in 

MSMEl type ls of re lndang and package ld culinary. The l sampling te lchnique l was take ln utilization purposive l 

sampling. Data colle lction use ls a que lstionnaire l with a Like lrt scale l. The l analysis te lchnique l use ld is 

SmartPLS 4 software l. In this study, the l numbe lr of sample ls was de lte lrmine ld utilization the l cochran 

formula (Sugiyono, 2018). The l sampling te lchnique l in this study was to use l a purposive l sampling me lthod, 

name lly a sampling te lchnique l with ce lrtain conside lrations. 

Thel data use ld in this study was obtaine ld through primary data and se lcondary data. Primary data 

is obtaine ld dire lctly through the l disse lmination of que lstionnaire ls to e lmployele ls at MSMEls in the l city 

Padang contains answe lrs about utilization social me ldia, innovative l work be lhavior, and e lntre lpre lne lurial 

orie lntation. And se lcondary data obtaine ld through inte lrme ldiary me ldia such as archive ls, re lcords, or 

re lports. Se lcondary data is also obtaine ld from library re lse larch through the l lite lrature l on conce lpts re llate ld 

to the l inte lre lsts studie ld. 

Furthe lrmore l, the l data colle lction te lchnique ls in this study utilization 2 te lchnique ls, name lly: 1.) The l 

que lstionnaire l, data colle lction by disse lminating a list of que lstions about the l influe lnce l of utilization social 

me ldia on innovative l work be lhavior of mode lrating by e lntre lpre lne lurial orie lntation. 2.) Obse lrvation, by 

conducting a dire lct re lvie lw to the l place l of re lse larch obje lcts to be l studie ld. 

Data analysis te lchnique ls usel de lscriptive l statistical analysis te lchnique ls and infe lre lntial statistical 

analysts. The l first de lscriptive l analysis provide ls an e lmpirical de lscription or de lscriptive l of the l data 

collelcte ld in the l study, the l data come ls from the l re lsponde lnts' answe lrs to the l itelms containe ld in the l 

que lstionnaire l and will be l proce lsse ld by grouping and tabulating the ln e lxplaine ld. Both infe lre lntial 

statistical analysis is a statistical te lchnique l useld to analyze l sample l data and the l re lsults are l applie ld to the l 

population and in this study, the l analysis of infe lre lntial statistical data was me lasure ld utilization PLS 

software l ve lrsion 4. From me lasuring oute lr mode ll, inne lr mode ll and, hypothe lsis te lsting. 

RESULT AND DISCUSSION 
Descriptive Analysis 

Base ld on the l relsults of fre lque lncy distribution calculation to me lasure l utilization social me ldia useld 

5 indicators with 13 state lme lnt ite lms re lsulting in an accumulate ld ave lrage l score l of 4.36 and TCR of 87%. It 

can be l conclude ld that utilization social me ldia in  e lmploye le ls at MSMEls in the l city of Padang is said to be l 

e lnough. Be lcausel of the l data, the l ove lrall indicator can e lxplain utilization social me ldia with sufficie lnt 

information.  

Furthe lrmore l, to me lasure l innovative l  work be lhavior useld 4 indicators with 7 que lstion ite lms that 

re lsulte ld in an accumulation of an ave lrage l score l of 4.29 and TCR of 84%. It can be l conclude ld that the l 

innovative l work be lhavior is said to be l good. Belcause l of the l data, thel wholel indicator can elxplain the l 

innovative l work be lhavior with good information.  

Theln to me lasure l e lntre lpre lne lurial orie lntation useld 5 indicators with 10 que lstion ite lms that re lsulteld 

in an accumulation of an ave lrage l score l of 4.24 and TCR of 85%. It can be l conclude ld that e lntre lpre lne lurial 

orie lntation in in  e lmploye le ls at MSMEls in the l city of Padang is said to be l good. Be lcause l of the l data, the l 

ove lrall indicator can e lxplain the l e lntre lpre lne lurial orie lntation with good information.   

Inferential Analysis 

Test the Measurement Model (Outer Model) 
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Instrume lnt te lsts are l useld to se le l the l validity and re lliability of a mode ll. In the l instrume lnt te lst, the l validity 

te lst and re lliability te lst. Validiy Te lst e lach indicator we lre l me lasure ld oute lr loading, ave l and cross loading.  

1. Validity Te lst 

 
Picture. 2 Outer Loading 

 

 From the l picture l above l of the l final oute lr loading re lsults, it can be l se le ln that the l indicators for 

e lach variable l have l high conve lrge lnt validity, be lcausel all indicators have l a loading factor value l of >0.6 

Table 1.Average Variance Extracted 

Variables AVE 

Utilization Social Me ldia (X) 0.661 

Innovative l Work Be lhavior (Y) 0.643 

E lntre lpre lne lurial Orie lntation (Z) 0.599 

 Base ld on the l table l it can be l se le ln that the l AVE l value ls of all variable ls have l fulfille ld the l re lquire ld 

rule l of thumb (AVE l> 0.5). It can be l conclude ld that the l construct has a good le lve ll of validity. Thus, e lach 

variable l in this study can be l de lclareld to have l me lt the l conve lrge lnt validity te lst crite lria. 

Table 2. Cross Loading 

 

Orientasi 

Kewirausahaan 

Pemanfaatan 

Media Sosial 

Perilaku 

Inovatif 

Karyawan 

OK X 

PMS 

X1 0.492 0.801 0.500 -0.226 

X10 0.494 0.800 0.482 -0.090 

X11 0.651 0.814 0.489 -0.024 

X12 0.648 0.811 0.543 -0.084 

X13 0.587 0.812 0.507 -0.141 

X3 0.526 0.826 0.488 -0.073 

X4 0.520 0.821 0.479 -0.068 

X5 0.513 0.837 0.476 -0.073 

X6 0.439 0.812 0.539 -0.125 

X7 0.464 0.817 0.570 -0.187 

X8 0.473 0.800 0.448 -0.213 

X9 0.495 0.807 0.418 -0.036 

Y1 0.433 0.581 0.745 -0.046 

Y2 0.494 0.592 0.799 -0.023 

Y3 0.401 0.498 0.770 -0.072 
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Y4 0.432 0.417 0.839 -0.032 

Y5 0.521 0.349 0.815 0.053 

Y6 0.631 0.496 0.807 -0.071 

Y7 0.609 0.503 0.834 0.048 

Z1 0.766 0.567 0.498 -0.010 

Z10 0.722 0.562 0.523 -0.046 

Z2 0.756 0.448 0.391 -0.045 

Z3 0.801 0.466 0.539 0.081 

Z4 0.840 0.494 0.545 0.078 

Z5 0.726 0.469 0.439 -0.011 

Z6 0.769 0.538 0.527 0.099 

Z7 0.726 0.402 0.445 0.183 

Z8 0.786 0.477 0.458 -0.043 

Z9 0.836 0.592 0.521 -0.002 

x2 0.551 0.810 0.577 -0.224 

OK x PMS 0.035 -0.148 -0.025 1.000 

 

 Base ld on the l table l, it can be l se le ln that the l Output Cross Loading value l indicate ls good 

discriminant validity, be lcause l the l value l on the l indicator corre llation to the l variable l is highe lr than the l 

corre llation value l of othe lr variable ls. 

2. Re lliability Te lst 

Table 3. Reliability Test 

Variable ls Cronbach’s 

Alpha 

Composite l 

Re lliability 

Utilization Social Me ldia (X) 0.925 0.928 

Innovative l Work Be lhavior (Y) 0.957 0.959 

E lntre lpre lne lurial Orie lntation (Z) 0.907 0.911 

 

 Base ld on the l table l above l, it can be l se le ln that the l value l of composite l re lliability and Cronbach's 

alpha for e lach variable l is gre late lr than 0.7. Re lfe lrring to the l rule l of thumb, the l composite l re lliability and 

Cronbach's alpha value ls, e lach of which has a value l gre late lr than 0.7 (> 0.7), me lans that all variable ls in the l 

study are l de lclare ld relliable l (Hair e lt al., 2018). 

Structural Model Test (Inner Model) 

Table 4. R-Square 

Variables R-Square 

E lmploye le l Innovative l Work Be lhavior(Y) 0.428 

E lntre lpre lne lurial Orie lntation (Z) 0.477 

 

 Thel table l shows that the l R-Square l value l of the l e lmployele l innovative l be lhavior pe lrformance l 

variable l is 0.428. This relsult shows 42.8%, the l elmploye le l innovative l be lhavior variable l can bel influe lnce ld 

by thel usel of social me ldia and e lntre lpre lne lurial orie lntation. As for the l e lntre lpre lne lurial orie lntation variable l, 

it was obtaine ld at 0.477, this re lsult shows 47.7% e lntre lpre lne lurial orie lntation can be l influe lnce ld by the l 

social meldia utilization variable l. 

Hypothesis Testing 
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Table 5. The total influence of social media utilization (X), employee innovative behavior (Y), 

entrepreneurial orientation (Z) 

Variables Direct T 

Statistic 

Indirect 

Moderating 

T 

statistic 

Indirect 

Mediating 

T 

statistic 

Total 

Utilization of 

Social Meldia → 

elmploye lel 

Innovativel work 

Belhavior 

0.359 2.675 0.013 0.155 0.262 2.354 0.634 

Utilization of 

Social Meldia → 

E lntrelpre lnelurshi

p Orielntation 

0.654 11.669 - -   0.654 

E lntrelpre lnelurial 

Orielntation → 

E lmploye lel 

Innovativel work  

Belhavior 

0.401 2.600 - -   0.401 

 

Base ld on the l table l above l the l re lsults of hypothe lsis te lsting are l pre lse lnte ld as follows: 

1. Hypothe lsis Te lst 1 

 t Table l : 1,96 

  Thel re lsults of te lsting the l first hypothe lsis show that the l social meldia utilization variable l with 

innovative l be lhavior of e lmployele ls has a t value l of 2,675. This value l is gre latelr than the l value l of t 

table l (1,96). This me lans that the lre l is a significant influe lnce l be ltwe le ln the l usel of social me ldia on the l 

innovative l be lhavior of MSME l elmployele ls. The l path coe lfficie lnt value l is 0,359 so that if the l usel of 

social me ldia is highe lr, it will have l an impact on incre lasing the l innovative l be lhavior of MSME l 

e lmployele ls. 

2. Hypothe lsis Te lst 2 

 t Table l : 1,96 

  Thel re lsults of te lsting the l se lcond hypothe lsis show that the l social me ldia utilization variable l 

with an e lntre lpre lne lurial orie lntation has a t valuel of 11,669. This value l is gre late lr than the l value l of t 

table l (1,96). This me lans that the lre l is a significant influe lnce l be ltwe le ln the l usel of social me ldia on the l 

e lntre lpre lne lurial orie lntation of MSMEl e lmployele ls. The l path coe lfficie lnt value l is 0,654 so that if the l 

usel of social me ldia is highe lr, it will have l an impact on incre lasing the l e lntre lpre lne lurial orie lntation 

of MSMEl e lmployele ls. 

3. Hypothe lsis Te lst 3 

 t Table l : 1,96 

 Thel re lsults of te lsting the l third hypothe lsis show that the l variable l elntre lpre lne lurial orie lntation 

with innovative l be lhavior of e lmployele ls has a t value l of 2,600. This value l is gre late lr than the l value l 

of t table l (1,96). This me lans that the lre l is a significant influe lnce l be ltwe le ln e lntre lpre lne lurial 

orie lntation on the l innovative l be lhavior of MSME l e lmployele ls. The l path coe lfficie lnt value l is 0.401 so 

that if the l e lntre lpre lne lurial orie lntation is highe lr, it will have l an impact on incre lasing the l innovative l 

be lhavior of MSME l e lmploye le ls.   

4. Hypothe lsis Te lst 4 

 t Table l : 1,96 

 Thel re lsults of te lsting the l fourth hypothe lsis show that base ld on the l re lsults of calculating the l 

coelfficie lnt of the l indire lct variable l, elntre lpre lne lurial orie lntation mode lrate ls the l e lffe lct of utilization 

social me ldia on innovative l belhavior of e lmploye le ls by 0.013. While the t statistic is less than the t 
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table, which is 0.155. so that the entrepreneurial orientation moderating variable does not 

significantly affect the relationship between social media utilization and employee innovative 

behavior 

5. Hypote lsis Te lst 5 

 t Table l : 1,96 

 Thel re lsults of te lsting the l fifth hypothe lsis show that base ld on the l re lsults of calculating the l 

coelfficie lnt of the l indire lct variable l, elntre lpre lne lurial orie lntation me ldiate ls the l e lffe lct of utilization 

social me ldia on innovative l be lhavior of e lmploye le ls with a T-statistic value l of 2.354> 1.96. So the l 

e lntre lpre lne lurial orie lntation positive lly and significantly influe lnce ls the l re llationship be ltwe le ln the l 

usel of social me ldia and the l innovative l be lhavior of MSME l elmployele ls in the l city of Padang. 

Discussion 

1. the use of social media affects the innovative behavior of employees 

The results of testing the first hypothesis show that the social media utilization variable with 

innovative behavior of employees has a t value of 2.675. This value is greater than the value of t table 

(1.96). This means that there is a significant influence between the use of social media on the 

innovative behavior of MSME employees. The path coefficient value is 0.359 so that if the use of 

social media is higher, it will have an impact on increasing the innovative behavior of MSME 

employees. Vice versa, if the use of social media is low, it will have an impact on the low innovative 

behavior of employees in these MSMEs. Based on the explanation above, the first hypothesis, namely, 

the use of social media has a positive and significant effect on the innovative behavior of MSME 

employees in the city of Padang can be accepted. 

The results of this study are also consistent with previous studies which state that social 

media and innovation are closely related that usiness leaders have long claimed that companies need 

to embrace social media and provide consumers with an environment where they can socially 

interact, participate in company activities, communicate and be entertained (Bercovici, 2010). 

Business firms can thus thrive by commenting on social media interaction and innovation in 

competitive strategy (Baker and Green, 2008; DuBois, 2010). Social media shapes organizational 

activities (Treem and Leonardi, 2012) and further enhances innovation management. 

Then based on a survey of 2,222 MSMEs in Indonesia by Trinugroho et al. (2021) revealed 

that MSMEs that adopt digital technology, in this case in the form of social media, get higher sales. 

This proves that social media can be a strategic tool for MSMEs to continue to develop and innovate 

2. The use of social media influences entrepreneurial orientation 

The results of testing the second hypothesis show that the social media utilization variable 

with an entrepreneurial orientation has a t value of 11,669. This value is greater than the value of t 

table (1.96). This means that there is a significant influence between the use of social media on the 

entrepreneurial orientation of MSME employees. The path coefficient value is 0.654 so that if the use 

of social media is higher, it will have an impact on increasing the entrepreneurial orientation of 

MSME employees. Vice versa, if the use of social media is low, it will have an impact on the low 

entrepreneurial orientation of employees in these MSMEs. Based on the explanation above, the 

second hypothesis, namely, the use of social media has a positive and significant effect on the 

entrepreneurial orientation of MSME employees in the city of Padang can be accepted. 

This is in line with previous research, research by Marisa et al. (2018) and Dela (2021) 

regarding the effect of social media on entrepreneurial orientation, proving that social media has a 

significant influence on entrepreneurial orientation in MSMEs. Then in Farzana Parveen's research 

(2016), Lechner, Downling, and Welpe (2005) found that social networks are needed to develop 

entrepreneurial skills, because they can enhance learning and existing relationships with other 
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companies.). Social media helps improve social networks which can increase the probability of 

success in several ways at different stages of business development (Adebayo, 2015). 

3. Entrepreneurial orientation influences the innovative behavior of employees 

The results of the third hypothesis test show that the variable entrepreneurial orientation 

with innovative behavior of employees has a t value of 2,600. This value is greater than the value of t 

table (1.96). This means that there is a significant influence between entrepreneurial orientation on the 

innovative behavior of MSME employees. The path coefficient value is 0.401 so that if the 

entrepreneurial orientation is higher, it will have an impact on increasing the innovative behavior of 

MSME employees. Vice versa, if the entrepreneurial orientation is low, it will have an impact on the 

low innovative behavior of employees in these SMEs. Based on the explanation above, the third 

hypothesis, namely, entrepreneurial orientation has a positive and significant effect on the innovative 

behavior of MSME employees in the city of Padang can be accepted. 

This is in accordance with previous research, Mustikowati et al. (2014) explained that the 

stronger the entrepreneurial orientation, the innovation and business strategy within the company 

will also increase. Entrepreneurial orientation is also referred to as an entrepreneurial strategic 

posture, which is strongly distinguished by a willingness to proactively evaluate and seize emerging 

business opportunities (Kohtamaki et al., 2019; Rubin and Callaghan, 2019). (Miller, 1983) Previous 

studies (Gatignon and Xuereb, 1997; Lisboa et al., 2011) have looked at entrepreneurial orientation as 

a vital strategic resource because it represents the corporate philosophy of how business performance 

is proportional to the environment. Thus, an entrepreneurial orientation enables a company to 

respond to environmental disturbances by seeking new opportunities and offering creative solutions 

that differentiate the company from its competitors in the market (Al-Hakimi and Borade, 2020; 

Kropp et al., 2006). 

4. Entrepreneurial orientation moderates the effect of utilization social media on employee innovative 

behavior 

The results of testing the fourth hypothesis show that based on the results of calculating the 

coefficient of the indirect variable, entrepreneurial orientation moderates the effect of using social 

media on innovative behavior of employees by 0.013. while the t statistic is less than the t table, which 

is 0.155. so that the entrepreneurial orientation moderating variable does not significantly affect the 

relationship between social media utilization and employee innovative behavior. 

Then this is different from the results of research by Marisa et al. (2018) and Dela (2021) 

regarding the effect of social media on entrepreneurial orientation, proving that social media has a 

significant influence on entrepreneurial orientation in MSMEs. Then Mustikowati et al. (2014) also 

explained that the stronger the entrepreneurial orientation, the innovation and business strategy 

within the company will also increase. Based on this, entrepreneurial orientation can be a moderating 

variable that can influence the role of social media on the innovative behavior of employees in an 

MSME. 

5. The Influence of Social Media Utilization on Employee Innovative Behavior Mediated by 

Entrepreneurial Orientation 

The results of testing the fifth hypothesis show that based on the results of calculating the 

coefficient of the indirect variable, entrepreneurial orientation mediates the effect of utilization social 

media on innovative behavior of employees with a T-statistic value of 2.354> 1.96. So the 

entrepreneurial orientation positively and significantly influences the relationship between the use of 

social media and the innovative behavior of MSME employees in the city of Padang. Then the fifth 

hypothesis which reads "Utilization of Social Media has a positive and significant effect on Employee 
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Innovative Behavior mediated by Entrepreneurship Orientation to MSMEs in Padang City." 

Acceptable. 

Then according to the research results of Marisa et al. (2018) and Dela (2021) regarding the 

effect of social media on entrepreneurial orientation, proving that social media has a significant 

influence on entrepreneurial orientation in MSMEs. Then Mustikowati et al. (2014) also explained 

that the stronger the entrepreneurial orientation, the innovation and business strategy within the 

company will also increase. Based on this, entrepreneurial orientation can be a mediating variable 

that is able to influence the role of social media on the innovative behavior of employees in an MSME. 

CONCLUSSION 
This study aims to analyze l utilization social me ldia on innovative l work be lhavior of mode lrating 

variable l by e lntre lpre lne lurial orie lntation. To analyze l the l re llationship be ltwe le ln the lse l variable ls, this study 

useld PLS velrsion 4. Baseld on the l analysis and discussion in the l pre lvious selction, the l following 

conclusions can be l drawn: 
1. Thelre l is a direlct and significant positive l influe lnce l be ltwe le ln the l usel of social me ldia and the l 

innovative l be lhavior of MSME l e lmployele ls in the l city of Padang. This me lans that optimal use l of 

social meldia can incre lase l the l innovative l be lhavior of MSMEl e lmployele ls in the l city of Padang. 

2. Thelre l is a direlct and significant positive l influe lnce l be ltwe le ln the l usel of social me ldia and the l 

e lntre lpre lne lurial orie lntation of MSME l e lmployele ls in the l city of Padang. This me lans that optimal 

usel of social me ldia can incre lase l the l e lntre lpre lne lurial orie lntation of MSME l elmploye le ls in the l city of 

Padang. 

3. Thelre l is a dire lct and significant positive l influe lnce l be ltwe le ln e lntre lpre lne lurial orie lntation and the l 

innovative l be lhavior of MSME l e lmployele ls in the l city of Padang. This me lans that the l highe lr the l 

e lntre lpre lne lurial orie lntation posse lsseld by e lmploye le ls, the l more l innovative l be lhavior e lmploye le ls 

will have l. 

4. Thelre l is a mode lrating e lffe lct be ltwe le ln the l use l of social me ldia and innovative l be lhavior of 

e lmployele ls through e lntre lpre lne lurial orie lntation. Whe lre l in this study e lntre lpre lne lurial orie lntation                             

is not significant in moderating the relationship between the use of social media and the 

innovative behavior of MSME employees in Padang City  . 

5. Thelre l is e lntre lpre lne lurial orie lntation me ldiate ls the l e lffe lct of utilization social me ldia on innovative l 

be lhavior of e lmploye le ls. So the l e lntre lpre lne lurial orie lntation positive lly and significantly influe lnce ls 

the l re llationship be ltwe le ln the l usel of social me ldia and the l innovative l be lhavior of MSME l 

e lmployele ls in the l city of Padang. 

Suggestion 

1. MSMEl le lade lrs in the l city of Padang in the l future l must be l able l to furthe lr optimize l the l usel of 

social me ldia in supporting the l de lve llopme lnt of MSME ls to continue l to innovate l. In maximizing 

the l use l of social me ldia, MSME ls can provide l facilitie ls that support the l usel of social me ldia, such as 

providing inte lrne lt facilitie ls for the l ne le lds of MSME l e lmployele ls. 

2. MSMEl e lmployele ls in Padang City should be l able l to optimize l the l usel of social me ldia in 

supporting the l cre lation of innovative l e lmployele l be lhavior in the l workplace l. As we lll as be ling able l 

to continue l to improve l e lntre lpre lne lurial orie lntation be lhavior which is able l to have l a positive l 

influe lnce l on the l innovative l be lhavior of e lmploye le ls at MSMEls in the l city of Padang. 

REFERENCES 

Adebayo & Aduke, F. (2015). Time Management and Students Academic Performance in Higher 

Institutions, Nigeria A Case Study of Ekiti State. International Research in Education, 3 (2).  

Al-Hakimi, M.A., Borade, D.B., 2020. The impact of entrepreneurial orientation on the supply chain 

resilience. Cog. Busin. Manag. 7 (1), 1–18. 



Anggia et al. / Journal of Small and Medium Enterprises Vol.2 (No.1), 2023, 38-50 

 

12 
 

Baker, S., Green, H., 2008. Social media will change your business. Business week technology, 12. 

Retrieved from. http://ism7505.business.wayne.edu/Week957/doc//  

Bercovici, J., 2010. Who coined “social media”? Web pioneers compete for credit. Forbes. Disponível. 

Retrieved from. http://www.significancesystems.com/wp-content//  

Boso, N., Story, V. M., & Cadogan, J. W. (2013). Elntrelprelnelurial orielntation, markelt orielntation, 

neltwork tiels, and pelrformancel: Study of elntrelprelnelurial firms in a delvelloping elconomy. 

Journal of Businelss Velnturing, 28(6), 708–727. https://doi.org/10.1016/j.jbusvelnt.2013.04.001  

Dellla, D. (2021). Pelran meldia sosial dalam melmpelngaruhi orielntasi kelwirausahaan. Forum 

Elkonomi, 23(4), 708–713. 

https://journal.felb.unmul.ac.id/indelx.php/FORUMElKONOMI/articlel/vielw/10163%0Ahttps://j

ournal.felb.unmul.ac.id/indelx.php/FORUMElKONOMI/articlel/download/10163/1565 

Duch-Brown, N., Grzybowski, L., Romahn, A., Velrboveln, F., 2017. Thel impact of onlinel salels on 

consumelrs and firms. Elvidelncel from consumelr ellelctronics. Int. J. Ind. Organiz. 52, 30–62. 

https://doi.org/10.1016/j.ijindorg.2017.01.009.    

Gatigon, H., Xuereb, J.M., J.M., 1997. Strategic orientation of the firm and new product performance. J. 

Market. Res. 34 (1), 77-90. 

Ginting, G. (2015). Opeln Innovation Modell: Elmpowelring Elntrelprelnelurial Orielntation and Utilizing 

Neltwork Relsourcels as Deltelrminant for Intelrnationalization Pelrformancel of Small Meldium 

Agroindustry. Agriculturel and Agricultural Scielncel Proceldia, 3, 56–61. 

https://doi.org/10.1016/j.aaspro.2015.01.013  

Hansen, E.B., Bøgh, S., 2020. Artificial intelligence and internet of things in small and medium-sized 

enterprises: a survey. J. Manuf. Syst. https://doi.org/10.1016/j. jmsy.2020.08.009   

Jong, J. P. J. de. (2007). Individual Innovation, The Connection between Leadership and Employees' 

Innovative Work Behavior. de Agnieten kapel: EIM. 

Kohtamaki, M., Heimonen, J., Parida, V., 2019. The nonlinear relationship between entrepreneurial 

orientation and sales growth: the moderating effects of slack resources and absorptive capacity. J. 

Bus. Res. 100, 100–110. 

Marisa, O., & Yuniarto, Y. (2018). Pelngaruh Pelnggunaan Meldia Sosial Telrhadap Orielntasi 

Kelwirausahaan (Studi Kasus Pada Umkm Kulinelr Jakarta Barat). Jurnal Bina Manajelmeln, 7(1), 

99–111. 

Miller, D., 1983. The correlates of entrepreneurship in three types of firms. Manag. Sci. 29, 770–791 

Mustikowati, R. I., & Tysari, I. (2015). Orielntasi Kelwirausahaan, Inovasi, Dan Stratelgi Bisnis Untuk 

Melningkatkan Kinelrja Pelrusahaan (Studi Pada Ukm Selntra Kabupateln Malang). Jurnal 

Elkonomi MODElRNISASI, 10(1), 23. https://doi.org/10.21067/jelm.v10i1.771 

Nasrullah, R. (2015). Meldia Sosial : Pelrspelktif Komunikasi, Budaya dan Sosiotelknologi. Simbiosa 

Relkatama Meldia. 

Pal, P., Selthi, G., Nath, A., Swami, S., 2008. Towards clelanelr telchnologiels in small and micro 

elntelrprisels: a procelss-baseld casel study of foundry industry in India. J. Clelan. Prod. 16 (12), 

1264–1274. https://doi.org/10.1016/j.jclelpro.2007.06.021  

Parveen Farzana Noor Ismawati Jaafar Sulaiman Ainin, (2016),Social media’s impact on organizational 

performance and entrepreneurial orientation in organization, Management Decision, Vol. 54, PP 

99-115 

Praditya, A. (2019). Pelngaruh Meldia Sosial Dan Komunikasi Bisnis Telrhadap Pelrkelmbangan Bisnis 

Onlinel Shop. Jurnal Selmarak, 2(1), 31–43. 

http://ism7505.business.wayne.edu/Week957/doc/
http://www.significancesystems.com/wp-content/
https://doi.org/10.1016/j.jbusvelnt.2013.04.001
https://journal.felb.unmul.ac.id/indelx.php/FORUMElKONOMI/articlel/vielw/10163%0Ahttps:/journal.felb.unmul.ac.id/indelx.php/FORUMElKONOMI/articlel/download/10163/1565
https://journal.felb.unmul.ac.id/indelx.php/FORUMElKONOMI/articlel/vielw/10163%0Ahttps:/journal.felb.unmul.ac.id/indelx.php/FORUMElKONOMI/articlel/download/10163/1565
https://doi.org/10.1016/j.ijindorg.2017.01.009
https://doi.org/10.1016/j.aaspro.2015.01.013
https://doi.org/10.1016/j.%20jmsy.2020.08.009
https://doi.org/10.1016/j.jclelpro.2007.06.021


Anggia et al. / Journal of Small and Medium Enterprises Vol.2 (No.1), 2023, 38-50 

 

13 
 

Raisaneln, J., Tuovineln, T., 2020. Digital innovations in rural micro-elntelrprisels. J. Rural. Stud. 73, 56–

67. https://doi.org/10.1016/j.jrurstud.2019.09.010  

Rubin, A., Callaghan, C.W., 2019. Entrepreneurial orientation, technological propensity and academic 

research productivity. Heliyon 5 (8), e02328, 1-11. 

Sadelghi, V.J., Bianconel, P.P., 2018. How micro, small and meldium-sizeld elntelrprisels arel driveln 

outward thel supelrior intelrnational tradel pelrformancel? A multidimelnsional study on Italian 

food selctor. Rels. Int. Bus. Financel 45, 597–606. https://doi.org/10.1016/j.ribaf.2017.07.136   

Sulistiyani, El., & Azizah. (2017). Belbelrapa deltelrminan pelrilaku kelrja inovatif pada karyawan 

industri batik skala elkspor Surakarta. Prosiding Selntrinov, 3, 308–319 

Treem, J.W., Leonardi, P.M., 2012. Knowledge management technology as a stage for strategic self-

presentation: implications for knowledge sharing in organizations. Inf. Organ. 22 (1), 37–59. 

Trinugroho, I., Pamungkas, P., Wiwoho, J., Damayanti, S. M., & Pramono, T. (2022). Adoption of digital 

telchnologiels for micro and small businelss in Indonelsia. Financel Relselarch Lelttelrs, 

45(March), 102156. https://doi.org/10.1016/j.frl.2021.102156  

https://doi.org/10.1016/j.jrurstud.2019.09.010
https://doi.org/10.1016/j.ribaf.2017.07.136
https://doi.org/10.1016/j.frl.2021.102156

